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With the development of economy in China, the assets of domestic inhabitants 
got increased quickly in the past years, especially on the growth of bank account 
balance and consumer price index (CPI). And at the same time, wealth 
management was accepted by Chinese, by which people hope their assets could be 
increased. Under this situation, more expectation is put on domestic commercial 
banks’ financial products. For commercial banks, it is also a focus to get more 
benefit from financial products, which could bring more business from personal 
financial. Chinese commercial bank must study the shortage of product design and 
marketing development in current situation by comparing the experience and 
lesson from overseas commercial banks and using the advanced methods. The 
competitive power of commercial banks only can be increased by improving the 
level of design and the strategy of marketing development. 
Chapter one is the briefing of the background and purpose of this paper. It 
shows the issues on personal products of current Chinese commercial bank and the 
present study contents in both domestic and abroad. 
Chapter two explains the personal financial history and financial products 
design overseas. It is indicated that Chinese commercial banks is on the initial 
stage of personal financial products development, which should be improved. And 
commercial banks how to use different financial tools and the two key theories of 
personal financial products design (life cycle financial theory and financial asset 
portfolio optimization theory) to develop more products to match the needs of 
different level people. 
Chapter three illustrates the current situation of Chinese commercial bank on 
financial products. The key points of China financial marketing are as below: huge 
customer number, quick growth of wealth and risk acknowledge improved. But 
these financial products have such issues as homogeneous, less experience, lack of 
design and risk control system, lack of professional financial peoples, and so on. 
Those issues hinder the growth of personal financial marketing development of 
commercial banks in China. 















commercial banks on personal financial products, but also analyzes the deal 
principle and types of structure products and the risk control system’s operation. By 
studying the methods of products design and risk control of HSBC China bank, this 
chapter discuss the lessons we could learn from the experience of commercial 
banks abroad. 
Chapter five as the closing chapter introduces the suggestion after analyzing 
the current situation of China commercial banks on personal products. The first 
thing is to combine the three markets of securities, insurance and bank to develop 
products. Secondly, enlarge the professional person team by training local person 
and inviting experts abroad. Finally, enhance the risk control of products design 
and sales process to ensure the development of personal financial products in a 
long time. 
The theme of the paper is to take the examples to introduce various products 
deal principle and risk control methods of commercial banks abroad and their 
applications and revelatory suggestions for China commercial banks on marketing 
development of personal financial products. These points may serve as a guide in 
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